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The Internet has reached a crossroads in its evolution from a source of information to a
critical infrastructure, underpinning economies and everyday life. The demand for more
multimedia content, interconnected devices, greater connectivity, richer user experiences
and services available at any time and from anywhere is increasing the pressure on exist-
ing networks and platforms. In this ubiquitous Internet, the number and scope of ser-
vices available globally are predicted to grow exponentially leading to the ‘Internet of
Services’. However, in order for these services to be used and re-used in the construction
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